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9é]QDP LOWHUQHWX SUH PDQD&PHQW

Veronika Pizano
Univerzita sv. CyrlaaOHWRGD )DNXOWD PDVPHGLIOQHM NRPXQLNiFl
Trnava, veronika.michalkova@gmail.com, 0911 114 796

Abstract:

The paper dealwith the options and importaacf Internet in company management.
The Internet has gradually got into all areas of society, individuals and businesses. Initially,
the Internet was necessary for connection with its surroundings, but gradually it is gaining in
importance as an importarsource of information for secondary and primary research,
management processes, or as a tool for customer relationship. Author describes in the paper
various options and utilization of Internet in company processes and application in Slovak
conditions.

Keywords Internet, management, management processes, research.

Abstrakt:

SUtVSHYRN VD |DREHWE]ERRARWDRWMBYHM SRptWDpPpRYHN
PDQDAPHQW SRGQLNX ,QWHUQHW VD SRVWXSQH GRVWDO
jednotivca DM SRGQLNRY =R |]DpLDWNX SUHGVWDYRYDO LQWH
spojenie SMHKR RNROtP DOH SRVWXSQH QDEHUi QD Yé]QDPH I
VHNXQGiUQ\ DM SULPiIiUQ\ Y&EVNXP SUH ULDGHQLH SURFH
JINDJQENRSUtVSHYNX DXWRUND SRSLVXMWHXAMMWEQRWQWWL (
v procesoch podniku a FK DSONVNMIRYKMQVNEFK SRGPLHQNDFK

. ~pRYp VORWHUQHW PDQDAaPHQW ULDGLDFH SURFHV\ YéV

1 OYRG

7TDNPHU GYDGVD" URNRY SR RBUWNDWRKSIOMQVYLWYWHNVBYH
SRXétYDQLH MH LQWHUQHW SUtWRPQé YR Y\aH VORYHQ'
auWDNPHU ILULHP QD 60ORYHQVNX 6WDO VD WDN SHYQ

RE\YDWH RY Y]GHOIiY@pkadi&fte \VWpP X D

3UH ILUP\ SUHGVWDYXMH LQWHUQHW SURVWUIIGRIN NR
VDPRWQé& SURVWULHGRN SRG QLN D QddbbeRpGani@BoMridrkbGnaR G X F K |
D& SR ]JOR&LWp GDWDEiI]JRYp V\VWpP\ DNOWRUJXRLERIEQB M ~
praktickyZNWRUHMNR YHN REODVWL

OR&QRVWL LQWHUQHWX V~ SUH ILUP\ 8LURNp DY&DN MH
ILUP\ ~SOQH SULURG]HQp '{YRGRFEHYRKRQR VXL D\QMBET MU |
WHFKQROYJLH DOH DMKQSGRYWDMWRIN RLYQ DIPINRE NR Y&ADN L
QDMUGFKOHMA&t JGURM YIWGIRPRD" DAURIUWHMtLRIRUPIFLH P{
NRQNXUHQpPQ~ YEKRGX GREU& PDQDA&PHQWHWIWRXWDt YSYUHRG/RW
DM WEPWR VPHURP



2 FormulovaQLH SUREOPpPPX

,QWHUQHW QD 60RYHQVNX MH SUH YIpaLQX ILULHP YHEF
rozhoduje nie o WRP pL PD" SULSRRIMHQDNp BWHSRMHQLH ]DREV)
]JDPHVWQDQFRP KRONSWENWXPQRVWQp SUYN\ SRNDQE QRDWH
NRPXQLNiFLX VR ]iND]QtNPHU HWREEF D W BRI MAL BRILUBRG ] H |
SRGQLN JtVNDYD YAHREHW®®P LQIRUPIFLH SUiIYH ]

Rozhodnutie o WRP DNR Y\X&L" LQWHUQHWR Y B FPGRQ@ IONRDYQVLH SYUEH
X8 QLH MH ~S$\PH VPPRRUNR PDQDAPHQW PQRKRNUIW QHY
Y{EHF Pi 3UREOpP WHGD SUHGVWDYXM~ QiVWQRKA&FKNWR
SXEOLNiPISOKNDFLD LFK SRX&LWLD SURVWUHGQtFWYRP LQV
podkapitolu v WERKNMWQLKiFK 0DQD&pU SRWUHEXMH V~KUQQ~ LQIR
QiMGH YAHWN\ PRAQRVWL Y\XALWLD VOB GEFKHQDWYRNRD PLH
WLH QiVWURMH NWRUp UHIiOQH P{8H Y\X&L" SUH VYRM SRG(

3 &LH PDWHULIO D PHWRGLND

V SUtVSHYWHGVWDYtPH NiOX PRAQRVWt LQWHUQHWX NW
SUH SRGQLNDOQYWAtY{M@EH R'YHWRYHM SRpPtWDpRYHM VLF
LQIRUPDPQpPKR WRENEREBQpPKR PpGLD SUH SRGQLNDQLH ILL
SRVN\WQ-~"BRKXAEGYQQLH LQWHUQHWX |L btkBriDBAah@Dna6 ORY H Q'
DNp ~pHO\ SRX4tYDM~ VORYHQVNp VSRORpPQRVWakoh QWHUQ}
UR]VDKX SRX&tYDM~ VORYHQVNt VSRWUHELWHOLD LQWHUQ}

1D VSUDFRYDQLH WRRUHWXRBNWM BREWILNELH YHQXM-~|
YaAHREHFQH DOHM SXEOLNiIFLH YHQXM~FH VD nkkbnlddN HWLQJF
knihyz REODVWL LQWHUQHVERGMMVRDMOQUHNVHWLIQUK BROL Y\XAaLWw
autorky z praxe. V kapitole o Y\XAatYDQt LQWHUQHWX QD 60RYHQVNX SR
LQIRUPIFLH YHUHMQH GRVWXSQp QD ZHERYéFK VWUIQNDFK

4 ORAQRVWL LQWHUQHWX SUH PDQD&PHQW SRGOQL

3UH ~pHO\MHWMPPMDQDAPHQWX P{&HPH LQWHUQ®WK]DGHIL
NWRUp JiURYH JRYAHREHF XM~ MHKR PRAQRVWL

1. .RPXQLNDpPQp BPKPIREGPXMH QGHXVYWiORP NRIQWDRPN HDY H
s NWRUEGPNR YHN LQéP X&tYDWH RP LQWHUQHWX

2. ,QIRUPDpPQp PR®PKRG]DM~ VD QD RP QDMDNWXiOQHM:
poskytuje interaktivitua PRAQRV" RNDPALWpPKR SRXALWLD LQIRUP|

3. 5HNODPQp PipGHXWPWIiO\P UR]&LURNSDK DR IPRY OKRKGDWHO |
rozhlasu a WODPBUDGDQRX KRGQRWRX LQWHUDNWLYLW\
QiVWURMRP NWRIPF IQ NRRHKRRMNR PL[X LIQRURYD"

4. 2EFKRGQp PPBRXPIUHQLH PRAQNSBWO XRIBFKRGYADDQRYHM
av 3LU4ARP D& JOREIOQRP PHUDGOH

41 ,QWHUQHW DNR NREFLAHPLNDpPQP

$M QDMPHQALD ILUPD R \HNNRRR &P NRND BivoM Wddip QDPL 9
to ]IND]QtN SRWRP GRNRQDWMH YBUHMQp LQAWLW~FLH ,QWF



StVRPQHM NRPXQLNiFLH RSURWL EHA&QHM SRAWRYHM NRPX!
LQIRUPIFLH JGLH DQp QD VLHWL V~ GRKRYH Y ROHLUQQNBD VW
WRPX &H MHGHQ JGURM P{&H Y\X&L" YLDFHUR VWUIQ

Email ako StVé) Qdsielanie & Uhhakie VS UWHOHNW U RNRFNEEMDPpQEFK
V\V W p ppReéstavuje [iINODG LQWHUQHWRYYHMPNRRRQRNGALISRXAL"
NRPXQLNGREIWOWH RP DM DOEBIQINRRVWIWDQDPL 10 QWHUH\
SRGQLNDQt 2SURWL NODN LFAHHWU B R WOIDEBRY G \KWBRE XM H L
RGR]YX -HKR QHYéKRGRX MH WWREFPLWEL VBAROIH V QUIMNMDV B WL
GRUXpHQi 3UH ]DEH]SHpPHQLH REFKRGQéFK Y]pdtkeRN MH SU
QD Y\XatYDQt HPDLORY SR N\OWHD-W R BYWHQIXVBUiIY\ GR VF
DGUHVIWBFL9 NRPXQLOIiHIQMWRP MH HPDLO PRaQp Y\XaL" DN
marketingu aervisnej podpory.

.RPXQLNDpPQp SURDBEDP\6N\SH ,&4 B8PR& XM~ SUHYIiG]NI
telefonovare aFKDWRYDQLH WHGD YHGHQLH UHIOQHKBoddR]KRYR
SUtSDGRFKiNODH REHISRDWQ~ VOXA&AEX SUL 6N\SH H[LVWX!
0VSRSODWQHQpP VOX&E\ 2NUHP EH]SODWQpPKR WHOHIRQR"
videokonfeHQpQp KRYWBFL 93HWUHQLD QiNODGRY V~ YLGHR
URYQRFHQQRX QiKUDGRX ]D RVWRIPGh VWOQHVKQSWER p IQHDNM |
1IHRGSRU~pDM~ VD SUE{ONRRXWEPNIFERUWQHUPL NGH MH
QHY\KQXWQRX SRGPQHK)NRXHYD J6MNPH PRAQR WLH& Y\XAL'
WHOHIRQLEN~ OLQNX NGH ]iND]QtFL SULYtWDM~ PRAQRV"
Y\XAL" DNR NRPXQLNDpQé& NDQiO SUMHH]INDROtFNXHSR G S R IUNXF
NRPXQLNRYDFHWEPENPNDPQUDRYMH LP P{&H SRVN\WQ~-" LQ
SRGSRUX SURVWUHGQIEEWYRP REUIJNRY D

"HERYi VWBIUHEODVWDYXMH GRNXPHQW REMDRXMUWEIP WG [I\U
SUYN\ NWRUé MH XORE@RQW UWHG @ HWYHRA 1DQ W HXNFRH WEKN M H
XatYDWH RYL FH] ZHERYé SUHKOLDGDD "HERYi VWUIQNL
aQDMREVLDKOHMALH LQIRUPIFLKDEQH INBRRNBR XNHIN D N WRN V¥
SRVN\WQH LQ@deGWPYRIMLRK SURGXNWRFK GRVWDMesBQH ]DXN
P{aH JtVND" DO&LHKR ]JiND]QtND EH] Y\XALWLD LQéFK QiVWL
P{aH QD ZHERYHM VWUIQNH GD" LQIRUPIFLH NWRUp PX SRC
SUREOpP WDN aH QHEXGH PXVLH" NRQWDNWRYD" ILUPX LQ¢

EOHNWURQLFNp VIR FPEFOMUYMW UDQQH YEKRGQ&P QiVWURN
REFKRGQEFK WWWMNRYQIRUPDWL]iIFLH YHUHMQHM VSUiY\ P{¢
Y\X&tYD" HOHNWURQLFNp |RUPX®iGBRODDNRFXDQMNHQNNWU
SRGSLVY QHPROKNYRYD" RVREWEGRRQW®NRGOGNWDWQH aHWULt
6PHURP NX ]iND]JQtNRYL SUHGVWDYXM~ HOHNWURQLFNp IR/
NGH V~ SUHVQH |DGHILQRYDQp SRWUHEQpP LQIRUPIFLH pR >

42 INnWHUQHW DNR LQIRUPDpPQpP PpGLXP
9 DND REVLDKORVWL LQIRUPIFLL QD QIQRVREBOGR/ N/ YOH W R}

SRPptWDPRY~ VLH" Y\X&8L" SUDNWLFN\ YR Y&HWNEFK pDVW
VAVWpPX
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, Q WHU Q moznG poMaddou internetu zdiel'at’ medzi ré6znymi stucastami firmy. Je to
vyhodné pre mensie firmy, ktoré na nakup alebo vytvorenie Specidlnych uzatvorenych sieti
nemaju prostriedky. V pripade vyuZivania internetu je vSak potrebné zaobstarat’ bezpec¢nost
prenaSania Udajov a tieZ formalizovat’ proces zdielania informécii, aby sa ¢o najviac zniZilo
riziku Uniku informacii.

=KURPD& RYDQLH odk@nkRreneii Feb tyvoji v oblasti, vktorej podnik
podnika, ale aj v dalSich oblastiach, ktoré sa priamo €i nepriamo tykajd jeho Cinnosti je
najrychlejSie uskutoCiovat’ prostrednictvom internetu. Niektori odbornici nepovaZzujd
informécie z internetu za plnohodnotné a pri niektorych je potrebné overenie aj z inych
zdrojov. Na druhu stranu to, Ze k takymto informaciam ma pristup Siroka verejnost’ vacSinou
zarucuje to, Ze subjekt zverejfiujlci Udaje si da zaleZzat na tom, aby informacie boli pravdivé a
presné. Nikdy si totiz nemdZe byt isty, kto sa rozhodne informéacie overit' a zverejnit
obvinenie o zavadzani. Tento kontrolny mechanizmus verejne pristupnych informécii uz
preukazal svoju funkénost' a to jeden z dévodov, preco informaciam na internet mozno verit’
na Urovni inych médii.

ODUNHWLQJRY &ozvce vV pingj Pmiere vykonat na internete. Nejde len o
ziskavanie sekundarnych (dajov, ale aj primarnych. Internet mozno vyuZzit' v poznavacom,
opisnom aj kauzalnom vyskume, zaleZi vSak na type ziskavanych udajov, ¢i mozno vyuzit len
internet, alebo je potrebné siahnut’ aj po inych zdrojoch. Pri G R S\ W ReYninipd nielen
vypracovat arealizovat online dotaznik, ale aj online osobné dopytovanie ato
prostrednictvom chatov alebo videohovorov. Pozorovanie je mozné realizovat
prostrednictvom internetu, momentélne je vSak obmedzené na pozorovanie cinnosti na
internete, kedy moZno pomocou technoldgii zistovat pohyb kurzoru uZivatel'a na stranke
apod. Pre obchodnikov je vSak zaujimavé aj pozorovanie, kedy mozno sledovat’ zdkaznikov
pohyb po obchode prostrednictvom systému kamier, kedy sa signadl priamo prenasa
k vyskumnikovi na akomkol'vek mieste. Experiment je technikou vyskumu, kde si internet
zatial’ nenaSiel svoje SirSie uplatnenie. Prostrednictvom internetu je vSak mozné uskutocnit
experiment ®sobami, ktoré budld spolupracovat, spracovavat' Udaje a zdielat’ ich
prostrednictvom internetu. Kazdi techniku marketingového vyskumu je mozné uskutoCnit
prostrednictvom internetu, aj ked' je potrebné rozlisit, v ktorych pripadoch bude jeho pouZitie
dostatocné a kedy bude potrebné vyuZit' aj iné prostriedky. Vyhodou je Uspora €asu, financii,
poskytnutie informécii uz v digitalnom spracovani i vacSia ochota respondentov.

43 ,QWHUQHW DNR UHNODPQpPp PpGLXP

Internet &o mediatyp spaja vSetky vyhody ostatnych mediatypov a pridava k nim

interakciu. Nastroje internetu ako reklamného média m6zu byt

-BDQQHURYi UH btafidRé B hyperlinkovana bannerova reklama doga
umiestnené na strankach prevadzkovatela.

- Sponzoring *zadavatel’ sa stava sponzorom vybranej stranky alebo plochy v emaile
(pripadne celého webu, vybranej plochy, casti alebo celej emailovej spravy).
Sponzoring mo6Ze a zvyCajne aj obsahuje bannerové prvky.

- Email +bannery, linky alebo sponzoring zahrnuté do e-mailovej spravy; moze ist
0 samostatny email.

-V\K DGiY x@hlttiavanie podla kl'iCového slova (textovy odkaz na vrchu alebo
boku stranky ako vysledok vyhl'adavania preddefinovaného vyrazu).

-RLDGNRYIi L-Caldbatektbv@a inzercia na Specificky produkt alebo sluzbu (napr.
servery s prac. ponukami, realitné servery, online autobazar, aukcie, ...).



- Lead Generation |DK D LQJHUFLX NWRUHM FHQD MH VWDQRY
inzerena (costper.action, cost.pelead, cosperinquiry) - FHQD MH GDQi QDSU

SRpWX UHJLVWUIFLt Y VIVWpPH LQJHUHQWD DOHER SRC
-Rich media LQJHUFLD LQWHJUXM~FD NRPSRQHQxkuYyWUHDP
aXPRa SRMAatYDWH RYL XUpLW~ IRUPX LQWHUDNFLH

- Slotting fees + SRSODWN\ ]D XPLHVWQH QiluH+ nhjGad tdRuuY éUD] ]
]JRGSRYHGEBREEGRVW)PHE'YBEHWD YADN QD N ~pRYp VORY

'HERYi VWWIDMWLHE SUHGVWDYXMH UHN bsRy@én®@iVWURN
LQIRUPiFLt MH DM QiVWURMRP QD EXGRYDQLH SRJLWtYQF
Y]"DKRHWHMQRV"RX P{&H SRVN\WPBO B E\HEAW RR GHIIHQ E P FPL\
NDP VPHUXM~ RGND]\ XPLHVWQHQpP QD VRFLiIOQ\FK PpGLiFK

BRFLIOQHSRHIAVWDYXM~ SRPHUQH PODGé IHQRPpQ NWR
LJQRURYD" QHP{&X OHQ&LH VSRORpPQRVWL LFK P{aX Y\Xi
SRX&tYDQtP )DFHERRN 7 ZRWWWHXD UHQ SKHEG VDY XM~ aW"
VRFLIOQH PpGLiSRMN\GHX MADISUL W OW RE\ DFK FUH ORAHRGGRETFE P
Y\X8tYDQtP P{&H ILUPD ]Y@&&L" VYRM BYURINGIDM KNPHBELAIRY DR Y H
WRN LQIRUPIFLt

ZUHNODPQpPKR K DGLVND PiPRWRMMIHW HGEXKRGXF KYHM |
QIYAWWYQRWUIQRN *RRJDMHBGBORWMAY SDHVQPKR FLHOHC
Y\EUDQ~ FLH RY~ VNXSLQX DOH DM QD NRQNUpWQHKR MH
RQOLQH EHKDYLRUIOQHKR FLHOHQKBtYD@RIAR QR P MK R EHQW
aktivitea SUHIHUHQFLIiFK

44 S QWHUQHW DNR REFKRGQp PpGLXP

,QWHUQHW PR&QR Y ]iINODGRFW R \RKXL"SQR VREMHEEQ FYWY F
IRUPXOiUX QD ZHERYHM VWUIQNH DOHER SURVWUHGQtFWY
YODVWQé HOHNGVGRBVFNE REFAKRDAGEé 6WDpt ADEOYQRYi ZH
V\VWPPRFDU -HGQRGXFKRV" HOHNWURQLFNpKR REFKRGRY!]
fiiema MHGQRWOLYFRY NWRUt FKF~ WEPWR VS{VRERP UR]J&tU
V~-VWWHBPDVQEP ]iND]JQtNRP 7DNWLH& PRAQ®R QIQWBUQHW\ Y
ILUPD P{&H HRBULXH»DV SRWUHEQé QD RVREQPQFLWAVRIYNR L
LOQWHUQHWRYp REFKRG\ SRQ~NDM~ YIpaLQRX QLA&LH FHQ\

ZK DGLVND REFKRGX P{aHPFHAXNMYD&®LHSRPMMHUQHWX QD
zamestnancov3 UtN O D GRW HNUHD N\W vanig tktovd 8 {MOHEH NRPELQXMH SUH
GHPRQaAWUIFLX DSOLNiFLt LQWHUDNWtYQ\ UR]JKRYRU ~pDV\
VSIWQé FKRG SRG D LQGDYMWXXIODMHKR WHPSD ~

1D WR DE\ REFKRG SURVWUHG QtFWSRLRQ LAD/OHE R E WX Y@
MH YADN SRWUHEQp KR Y\X&L" B MHIBNK il B MX I, idSRIROB 8§ XW/R C
NRPXQLNDpQp LHROPPR®p TONWLHA& Y&DNXNA&GHWWXHE B GHD B/
SRWUHED RVREQpPKR NRQWDNWX pL X& VR ]JiND]JQtNRP DOH
~SOQH LJRORYD" RG YRBDDNG®IM A YEKR NRWWKR BULHVWRUX O
LOQWHUQHWRYpKR VSRMHQLD



5 9\XA4tYDQLH LQWHUQHWX QD 60RYHQVNX

51 9\XatYDQLH LQWHUQHWX VORYHQVNRX SRSXOiFLRX

BRG D ~GDMRY (XURVWDWX ER®K ZBQHWWNMRFHD VNG RAKH
GRPIFQRVWLDFK SULPRP GRPIFQRVWt Pi @aLURNRSIVF
SRSXOIiFLH Y2R rokeWNptom pristupuje nemternet vSULHPHUH NDAaGé DOHEF
NDAaGé BHRSX¥OiFLL BENRY SUHVLDKRO WHQWR ~GDM

ZSRK DGX MHGQRWOLYFRY SUHGVWDYRY Db 200RYHQVN
SRG D ~GDMRY $,0PRQLWRUD P L QrichKpaelst@vbvalo Bsgby MG H Y \ &t
veku 14 URNRY Y\aH PDOR PLQLPiIiOQH mawrltbd GaRradd ROV N p
polovica bolazGRPIFQRVWL NWRUHM pLVWé SUtMHP SUHVDKRYDO

3RG D SULHVNXPX (XURVWDWX WDNPHU 6ORYINRY X¢
infRUPiFtbwarBch aVOXAaEiFK SUH V~NURPQp ~pHO\ SULWRP X
nakupovanie, kde 38% predstavovalo respondentov vo ve4 16kov a 24% vo veku 25

URNRY 9 SUtS DGR PKO RDHX B R Y KOR2 2% Xidreédaj bl FiKke) Y
krajiny (O

3RG D SUL HOdmmeRX 2009V SRORPQRVWAHWHRLX@BRYHQVNt X4&
LQWHUQHMWR SRRXWL QDNXSRYDQLW UQDEWYWMWULQNWH VB KOG
XYiG]D &H X& QLHNHG)\ QDNXSRYDOL RQO LDQ Hi HOMS & EQIR UM I ¢
EXGH QDNXSRYD" FH] LQWHUQHW URYQDNR pDVWR DNR W
XYiG]D &H EXGH QDNBSRYEBQWRVWHHMBOWHOLD LQWHUQHWX
G{YRGPL NWRUp E\ LFK PRKOL PRWLYRYR'QMW HDgWW M ¥ £ HPD
QL&&4LH FHQ\ A&ASHFDMNQHWLDOHISHLD RVREQIi3RIGQD QI & LAL\W
UHVSRQGHQWRY MH QDNXSRY D QMK SFM]WQMGH U QI8 W) ORDEFRKHR\
D SUH RSEWDQE&FK MH pDVR¥DRUMVGIRIQ GHQ RIRYp S RW AW
LQWHUQHW VWiOHOOOQRAIND® W Q é

ZK DGLVND GUXKX WRYDURY QDNXSXM~ SRG D AWDWLV
4065 6O0RYIFL QDMpBEBWHWRIYH B&WY\HBD\ WRYDU SULI
KUDpNERDQH\WRN NQLK\ @RRERH(DBS). Prieskun
VSRORPQRVWN i MH® LXREOFREHN Y6 NRY iFL QDMpPpDVWHMAELH QD
REOHPHQLH D REXY HOHNWURQLNX YVWXSHQN\ QD aSRUW
akR DM GRYROHQN\ D FHVWRYQp OtVWN\

52 9\XatYDQLH LQWHUQHWX VORYHQVNEéPL ILUPDPL

3RG D (XURVWDWX ILULHP QD 60RYHQVNX Pi ]DYHGH(
Pi 8LURNRSIiIVPRYp SULSRMHQLH 6ORYHQVQWNRMBD WD|
aSDN~VNRERXXRRFRG PLHVWH KQH ]D )tQVNRP NGH Pi ILUL

BULHVNXP JLV"RYDO DM NR NR SHUFSQMG RMD DSWR V¥ MWUIILHHE
HOHNWURQLFNpKR SUHGDMD 1D 60RYHQVNX WR EROR OH!

] WDNpKWRXRERDR XVNXWRPQHQEFK QD 60RYHQVNX \
v NUDMLQiFK PLPR (O

SRG D SULHVNXRP@OB®D | r WDNBHHP Y\X&tYDOR LQWF
NRPXQLNYHWHMQEPL LQAWLW~FLDPL QD JtVNDYDQLH L



IRUPXRY QD YUiIWHQLH Y\SO@H®&ER UIRGO R OHORY DiY Uk
HOHNWURQLFNpPKR V\VWpPX YprotlkeMedt) KR\ a R BVpaoDikbivy D Q L D

Y\X4tYDOR LQWHUQHWDQD QFHD PHRYH\QD Y]GH O iNDRQ QDD

ZK DGLVSKDSWGQLNRY QDMYLDF Y\XatYDOL LQWHUQHW ILUP
QDMPHQHM SRGQLN\ SRVN\WXM~FH XE\WRYDFLH D VWUDYF
SUHVLDKOL Y ]DVW~SHQt ILU L HRkm& WRUmdhiQWhalbQ HW Y
viasWQ~ ZHERY~ VWUIQNX D SUH ]DXMtPDYRV" Y\&H Y\XAtYI

6 9éVOHGN\ D GLVNXVLD

9\aH SHQHWUIFLD LQWHUQBMNWXH@QD 6RXHFDRXHDLQ
UVORYHQVNHM SRSXOIFLH GiYD SU piddpseiR tdzof bchatuX & L W L H
+ODYQé&P SUREOpPPRP VD YaDN XND]XMH &H DM QDSULHN
VVORYHQVNEFK ILUPIFK PDQD&PHQW\ SRGQLNRY QHGRNiaX
QD UR]JYRM U{]J]Q\FK DNWLYtW

ZK DGLVND NRPXQLNIFLH HUQP\WY SXALF DMH LQ@MW NRPXQLN
von, smeromkY HUHMQéP LQaAWLW~FLiPi NDHQHN®RXLS VIPMIPRR NH DC
podnetov. ZK DGLVND REFKRGQpKR |]DV OHWOHNWEHBRWKN B RR KRGE
aa) ZzZWRKR OHQ EROR UHOOBRRDHEFKDY 3RSULWRP D& ¢
LOWHUQHWRYé&FK XA&atYDW IS RWD QOMNX SIKHIOGWRQOEQMHR D QiNXS
aYEKRGQé )LUP\ VL P\VOLD aH LQWHUQHWRYp REFKRGRYD(
DOHER REOHpPHQLH Dé&MKR]iYWHDNQWNRL W H RNAMRUSUiIYH SRPRFI
hocikde ahocikedy.

ZK DGLVND LQIRUPDPQpPKR ILUP\ JtVNDYDM~ FH] LQWHU
JtVNDYDQt SULPiUQ\FK ~GDMRYQBVBRMEOLSBNWLH[BLh HRILR F
GRS\WRYID @HPRAQRV" SRXALWLD QLHNWRUEGFK WHFKQtN
PRAQRV" QD XVNXWRpQHGIOR GXPHEGEEEKWLHHVNXPRY NWRUp
UR]VDK QHSFS|RM{EPKREVUD" X&4LH SROH PRAQRVWt SUH DOA

Nakoniec zK DGND UHNODPQpKR VPH VYHGNDPL WRKR &H ]
WHOHYt]QX réklliNlOMWPOXDPL 7X MH LVWE&P SUREOpPRP WR A&t
QHGRNi&X GRVWDWRBLHOQUHKW MGHQW~UDFK DE\ WLH ]DGi"
internetu. Je tosSUtpPLQRX WRKR &H QLA&&ALD FHQD LQWHUQHWRYHN
SURYt]LIFK DJHQW~U QHSUHGVWDYXMH SUH DJHQW~U\ WDN
ORPHQWiOQH VPH VYHGNDPL WRKR &H SRGLHO LQWHUQHWI
Pi LVW~ ]JiVOXKX DM NUt]D NWRUi SULQKWROGD"]0 B FQHWH LRHY
SUH LFK SURSDJIFLX

-H SRWUHEQp VL ]DSDPIWD" &HNIODARPDMR/ WPRIG & DMV M
QDMOHSALHV +X%QQ ORKUWIDLWQ &P L (hiOR/ "DIF®HFRHONRPSOH[ PRAQF
Y\X4LWLD LQWHUQHWX MH SUH OD MHGQX VWUDQX Y&KRGF
VWUDQX GUXK~ P{8H WiWR NRPSOH[QRV" RGUDGL" PDQDA&F
PR&QRVWt NWRUp PX LQWHUQHW SRQ~ND
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